Recent years have seen a
significant movement of both the
i;erospace market and industry to the

. Asia-Pacific. As aerospace companies
in the west mergé or sometimes
disappear, new projects and partners
are developed in Asia. |

This migration is continuing o
gain impetus. Forecasts are that the
region’s commercial aircraft market
will grow to 3,423 aircraft worth
US$340 billion in the next 20 years,

énd that the Asia-Pacific will account

for 50% of a.ll'internétipnal scheduile
passengers by 2010.

lerospace is moving

ic. e
lir business to be there.

In addition, the region’s military
. spending has increased 15% since

1992 and is continuing to grow.'

Asian Aerospace is the only truly

international show that brings you

- all the region’s key decision make;rs.

With visitors from 67 countries
attending in 1996 and the 98 show -,
guarantted to be even moré"ﬁ“

»

influential, make it your business to

be there by calling:

Clive Richardson, International
- Sales Director, Tel: +44 181 910 7746
Fax: +44 181 910 7747

AER:: SPACE’98

P S . Where business comes first.



