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Web & e-newsletter Analytics Report 
 

Introduction 
 

This report is designed to provide a selection of the headline figures behind the Flightglobal website 
and its associated e-newsletters, including a snapshot of latest traffic data and core demographics for 
our growing online audience. Note that statistics are gathered on different quar terly frequencies, 
so some data may be from a previous quarter, but pl ease ask if you need more recent metrics. 
 

The majority of analysis in this report comes from our own internal web-tracking tools, but alongside 
is a selection of comparative and demographic data from external sources, such as Google Ad 
Planner and Amazon’s Alexa, that track sites across the web. You can access these yourself to check 
on our progress and that of other aviation sites. 
 

This report inevitably only contains a selection of the available data, but our sales team would be 
happy to discuss the figures in more detail, so do let us know if you would like to see more. 
 
Kevin O’Toole 
Head of Strategy 
Flightglobal 
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Traffic 2010-11: 
 
Flightglobal.com is the aviation world’s leading professional web portal, 
bringing a mix of news, data and jobs together with a range of Web 2.0 
features from blogs and discussion forums to images and video 
presentations. Flightglobal.com averaged over 6.5 million page views and 
over a million unique users each month over the past 12 months. Below are 
charts providing a snapshot of our headline progress, taken from 
flightglobal.com’s internal web monitoring tools.  

Flightglobal unique visitors 
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Traffic historic: 
 
Flightglobal launced a major iniative to create a global portal for aviation professionals 
in mid-2005, relaunching the original  magazine site as www.flightglobal.com in Feb-06. 
 

Flightglobal.com annual traffic statistics  
Average monthly visitors & traffic by year Annual total 

Year Visitors  change  Page views  Visits Page views Visits change 

2006 252,121   2,695,304 160,873 32,343,652 1,930,480   

2007 323,623 28% 3,093,400 623,057 37,120,803 7,476,687 287% 

2008 486,101 50% 4,383,196 939,106 52,598,351 11,269,267 51% 

2009 990,967 104% 6,194,571 1,641,673 74,334,850 19,700,081 75% 

2010 1,029,593 4% 5,925,116 1,744,918 71,101,396 20,939,013 6% 

YTD-11  1,245,219 21% 7,024,468 2,060,236    

Flightglobal monthly page views since launch
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Geographic analysis: 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Flightglobal.com’s internal web monitoring tools track the geographic spread of users by IP address. 
The heat map (above) shows the spread of unique visitors in an average month by country, while the 
pie chart represents the spread of unique vistors to the site by world region. The UK is split from the 
rest of Europe since it represents the original core market for the site prior to relaunch in 2006. 

Ave m onthly u nique s– by country 2010  
Rank Organisation Visitors 

1 United States 274,385 
2 United Kingdom 169,729 
3 Germany 45,531 
4 Canada 44,771 
5 France 39,788 
6 Australia 27,978 
7 India 22,779 
8 Netherlands 19,587 
9 Hong Kong 15,017 

10 Italy 14,700 
11 Spain 14,361 
12 Russian Federation 14,100 
13 Ireland 12,131 
14 Belgium 11,203 
15 Poland 10,528 
16 Japan 9,843 
17 Sweden 9,756 
18 Switzerland 9,264 
19 Norway 8,961 
20 United Arab Emirates 8,907 
21 Brazil 8,839 
22 Singapore 8,827 
23 New Zealand 7,533 
24 Czech Republic 6,596 
25 Malaysia 6,316 

Flightglobal.com 
unique visitors by 
country: Year 2010

www.flightglobal.com unique visitors by region & lead countries: Average monthly uniques Jan-Dec2010 

North America  
USA 274k 
Canada  45k 
N.America  324k  

South America  
Brazil 9k 
Mexico 4k 
S.America 21k  

Europe  
UK 170k 
Germany 46k 
France 40k 
Netherlands 20k 
Italy 15k 
Spain 14k 
Russia 14k 
Europe 442k  

Asia -Pacific  
Australia 28k 
India 23k 
China+H-K 15k 
Japan 10k 
Singapore 9k 
New Zealand 8k 
Asia-Pacific 127k  

Mid-East/Africa  
UAE 9k 
S.Africa 5k 
Israel 4k 
Africa/ME 38k  BRIC economies  

Brazil 9k  
Russia 14k 
China+H-K 15k 
India 23k 
BRIC 60k 

Flightglobal.com: visitors by region 2010

UK
18%

North America
34%

South 
America

2%

Asia-Pacific
13%

Middle East/ 
Africa

4%

Europe
29%

Monthly visitors: average by region Jan-Dec 2010
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Domain analysis 
 

The following analysis represents a selection of monthly unique visitors to flightglobal.com who used 
an identifiable IP address captured through a downloaded cookie. The majority of visitors use general 
Internet Service Providers (ISPs) that do not identify their organisation (eg AOL.com).  
 

Visitors by IP address – Aerospace Mar-11 
Rank Organisation Visitors 

1 UTC/Pratt&Whitney etc 9,980 
2 BAE Systems 6,003 
3 Lockheed Martin 4,817 
4 Honeywell 3,522 
5 Bombardier 2,238 
6 Goodrich 1,733 
7 Thales 1,524 
8 GE 1,450 
9 Saab 1,403 

10 Rockwell Collins 1,157 
11 Raytheon 987 
12 Boeing 789 
13 EADS/Airbus 710 
14 L3-Communications 696 
15 Gulfstream 684 
16 Snecma 601 
17 Qinetiq 552 
18 Hewlett-Packard 535 
19 Volvo 506 
20 Hawker 453 
21 WS Atkins 434 
22 Pilatus 401 
23 CAE 297 
24 Eaton Corp 286 
25 Allison 254 

Visitors by IP address - Govt & Military  Mar-11 
Rank Organisation Visitors 

1 USAF 4,935 
2 US Navy 2,058 
3 FAA 1,752 
4 US Army 1,277 
5 Austalian Defence Department 889 
6 NASA 664 
7 Defence Science Technology Lab 640 
8 UK MoD 613 
9 Canadian Govt 550 

10 Dept of Homeland Security 283 
11 US Dept of Veteran Affairs 273 
12 European Union 269 
13 Air Services Australia 211 
14 US Deptartment of State 208 
15 UK CAA 190 
16 State of California 188 
17 US Marine Corps 186 
18 US Defense Contract Mgt Agency 178 
19 US Coast Guard 163 
20 US Office of Defense Secretary 162 
21 US DoD HPC program 154 
22 JSF 153 
23 NATO 144 
24 US Transportation Department 144 
25 British Columbia 118 

Visitors by IP address – Air  operators   Mar-11 
Rank Organisation Visitors 

1 FedEx 946 
2 Emirates 930 
3 Delta 876 
4 KLM 782 
5 United Airlines 728 
6 Alaska Air 349 
7 AmericaWest 326 
8 SAS 317 
9 UPS 301 

10 bmi 266 
11 Jet Aviation 252 
12 Flybe 233 
13 Lufthansa 226 
14 jetBlue 216 
15 DHL Worldwide Express 183 
16 Cathay Pacific 168 
17 Northwest Airlines 163 
18 Virgin Blue 135 
19 Ethiopian Airlines 128 
20 West Jet 123 
21 Dart Group/Jet2.com 85 
22 Virgin America 54 
23 Harrods Aviation 54 
24 FBHeliservices 53 
25 Signature Flight 48 

Visitors by IP address – Colleges  Mar-11 
Rank Organisation Visitors 

1 Oberlin College, Germany 867 
2 Cranfield University, UK 511 
3 Georgia Insitute of Technology 320 
4 Embry-Riddle 308 
5 Cambridge University 245 
6 MIT University 225 
7 University of Michigan 222 
8 Purdue/Indiana University 208 
9 Bristol University, UK 207 

10 Glasgow University, UK 195 

Visitors by IP address – Banking /finance  Mar-11 
Rank Organisation Visitors 

1 Goldman Sachs 330 
2 Chase Bank 225 
3 Credit Suisse First Boston 197 
4 Wells Fargo 158 
5 CIT 154 
6 Wachovia 134 
7 World Bank 92 
8 Fidelity 89 
9 KPMG 67 

10 Bank of America 66 



Flightglobal Analytics Report  June 2011 

 
 
Web & e-newsletters   8 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Aviation publishers by  
comparison: 

rankings & demographics 



Flightglobal Analytics Report  June 2011 

 
 
Web & e-newsletters   9 
 

Google demographics: www.flightglobal.com   
 
Google launched the Ad Planner service following the acquisition of the DoubleClick 
media planning business in 2008. This free tool is designed to help online advertisers 
make better informed buying decisions. Essentially it provides a guide as to the websites 
that the target audience are most likely to visit. 
 
To do this the service provides a range of traffic estimates and headline demographics 
for millions of websites from over 40 countries. However, not all websites have sufficient 
scale to register in many countries, so analysis on the following pages is based upon 
figures for the USA, a market in which all of flightglobal.com’s competitors do register. 
 
Below is a summary of the latest results for flight global.com and two traditional 
media peers. However, note that DoubleClick began r olling out a “signigicant 
change”  to the algorithms used to estimate usage as of 19 th  April 2011, so the 
figures for this report came during a transitionary  phase. 
 
Google DoubleClick Ad Planner traffic estimates: World MAR-11  
Metrics (thousands) flightglobal.com aviationWeek.com AtWonline.com 

Uniques (cookies) 690k 260k 68k 

Visitors (est. users) 570k 220k 58k 

Page views 4,600k 1,500k 320k 

Total visits 1,200k 520k 150k 

Avg. visits per visitor 2.1 2.4 2.6 

Avg. time on site (mm:ss) 05:00 05:30 04:20 

 
However, scale alone is not enough. It is clearly key to ensure that a website is attracting 
the right type of online audience compared with competing sites. So the Ad Planner  
service tracks a range of demographics and also “affinity scores” (see below), which help 
to demonstrate, in this case, that as well as being much bigger, flightglobal.com is also 
delivering the same mix of audience as other professional sites. 
 

Affinity scores 
 
Websites:  “Users of flightglobal.com also use...” 
 

Ad Planner provides a listing of other sites that are also visited by a 
particular website’s audience. This is accompanied by an “affinity” score, 
which represents how much more likely a visitor of one site, in this case 
flightglobal.com, is to go to visit a similar site, such as aviationweek.com, 
than the average web visitor. 
 
So in this case a US visitor to flightglobal.com is nearly 500x times more 
likely to also visit aviationweek.com than the average web user. The two 
sites therefore share many of the same users and through flightglobal.com 
you are nearly 500x more likely to reach an aviationweek.com user than by 
untargeted web advertising. 
 
Interest:  “flightglobal.com users are interested in...”  
 

Ad Planner also provides an “affinity” score for interest areas for which a 
particular audience is searching. This affinity score is constantly updating as 
Google refreshes its statistics, but a series of snapshots helps to highlight 
the degree to which an audience is interested in the right areas for an ad 
campaign. 
 
As expected, the flightglobal.com audience consistently shows its strongest 
interest in categories such as aviation and aerospace & defence. More 
specific terms may rise up the ranking in response to major events within 
the industry. For example, not too surprising to see the interest area 
“nuclear energy” appear as a headline in Jun-11 during a period in which 
aviation was dramatically affected by the Tsunami in Japan. 

Sites also visited : WORLD MAR-11 
Site Affinity 
atwonline.com 662.0x 

787flighttest.com 650.0x 
airlinereporter.com 592.7x 
ainonline.com 538.8x 

pilotjobsnetwork.com 499.1x 
aviationweek.com 497.4x 

centreforaviation.com 493.4x 
defpro.com 450.6x 
keypublishing.co.uk 448.8x 

defensenews.com 376.2x 

Audience interest : WORLD  MAR-11 
Site Affinity 
Personal aircraft 60.5x 

Aviation 49.3x 
Recreational Aviation 46.0x 
Aerospace & Defense 21.0x 

Defense Industry 19.1x 
Saab 14.7x 

Space Technology 12.0x 
United Arab Emirates 12.0x 

Qatar 9.1x 
Transportation & Logistics 9.0x 
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Google demographics: www.flightglobal.com   
 
Google’s DoubleClick Ad Planner service provides audience demographics & 
traffic estimates by leading countries. Below are the latest results for the USA. 
 

 
 
 
 
 
 
 
 

 
 
 
 

Traffic  estimates Google ad planner MAR-11: Flightglobal.com  
Metric USA World 

Unique visitors (estimated cookies) * 220k 690k 

Unique visitors (users) ** 160k 570k 
Page views 1,100k 4,600k 
Total visits 400k 1,200k 

Avg. visits per visitor 2.5 2.1 
Avg. time on site 04:30 05:00 

Worldwide unique visitors – estimated  daily  users  
 

Flightg lobal.com demographic splits – USA MAR-11 
 

Education level 

Household income 

*The total number of cookies on 
the site in a given month. 
 
** Estimate of ‘true’ unique users 
based on the assumption that 
some users will delete cookies 
between sessions and therefore 
may falsely appear as uniques 
when they next visit the site.  

DEMOGRAPHICS 
Google Ad planner provides 
demographic data for key 
countries such as the USA, 
showing the age, level of 
education and income for 
audiences. To carry out your own 
research visit: 
www.google.com/adplanner   

Average age 
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 Google demographics: www.aviationweek.com   
 
Google’s DoubleClick Ad Planner service provides audience demographics & 
traffic estimates by leading countries. Below are the latest results for the USA. 
 

 
 
 
 
 
 
 
 
 

 
 
 

 

Traffic  estimates Google ad planner MAR-11: Aviationweek .com  
Metric USA World 

Unique visitors (estimated cookies)*  160k 260k 

Unique visitors (users) ** 130k 220k 

Page views 1,100k 1,500k 
Total visits 330k 520k 
Avg. visits per visitor 2.5 2.4 

Avg. time on site 06:10 05:30 

Worldwide unique visitors – estimated  daily  users  
 

Aviationweek.com demographic splits – USA MAR-11 
 

DEMOGRAPHICS 
Google Ad planner provides 
demographic data for key 
countries such as the USA, 
showing the age, level of 
education and income for 
audiences. To carry out your own 
research visit: 
www.google.com/adplanner   

Average age 

Education level 

Household income 

*The total number of cookies on 
the site in a given month. 
 
** Estimate of ‘true’ unique users 
based on the assumption that 
some users will delete cookies 
between sessions and therefore 
may falsely appear as uniques 
when they next visit the site.  
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Google demographics: www.atwonline.com   
 
Google’s DoubleClick Ad Planner service provides audience demographics & 
traffic estimates by leading countries. Below are the latest results for the USA. 
 

 
 
 
 
 
 
 
 
 

 
 
 

Traffic  estimates Google ad planner MAR-11: atwonline.com  
Metric USA World 

Unique visitors (estimated cookies)*  35k 68k 

Unique visitors (users) ** 27k 58k 

Page views 180k 320k 
Total visits 80k 150k 
Avg. visits per visitor 3 2.6 

Avg. time on site 03:50 04:20 

ATWonline.com demographic splits – USA MAR-11 
 

DEMOGRAPHICS 
Google Ad planner provides 
demographic data for key 
countries such as the USA, 
showing the age, level of 
education and income for 
audiences. To carry out your own 
research visit: 
www.google.com/adplanner   

Average age 

Education level 

Household income 

Worldwide unique visitors – estimated  daily  users  
 

*The total number of cookies on 
the site in a given month. 
 

** Estimate of ‘true’ unique users 
based on the assumption that 
some users will delete cookies 
between sessions and therefore 
may falsely appear as uniques 
when they next visit the site.  
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Google demographics: comparisons USA APR-10  
 
Google Ad Planner provides a degree of demographic data for major selected countries 
such as the USA. The following section compares three traditional leaders in 
aviation/aerospace publishing in terms of their US audience profile.  
 
Each pie chart is in proportion to Google’s estimate of that site’s overall US audience. The 
breakdown of users is given for: household income; average age; and education level. 
Beneath is an estimate of the hard numbers in each category, calculated from the overall 
“unique user” audience estimates from Google.  
 
Note that Google makes an estimate of “true” unique users based on a proportion of the 
estimated numbers of cookies downloaded. This assumes that some users will delete 
cookies between sessions and therefore may falsely appear as uniques when they next visit 
the site.  
 
All of the data is available at www.google.com/adplanner  

Google Ad Planner demographic splits by household i ncome: USA MAR-11 

Household income Flightglobal.com  AviationWeek.com  ATWonline 

$0-$25k 11,200 7,800 0 
$25k-$50k 25,600 18,200 0 
$50k-75k 36,800 28,600 8,910 
$75-$100k 40,000 36,400 5,940 
$100k-$150k 22,400 23,400 11,880 
$150k or more 22,400 15,600 0 
US visitors 160,000 130,000 27,000 

Websites visited  affinity : USA MAR-11 
Site Affinity 

atwonline.com 400.0x 

aviationweek.com 300.0x 
Boeing.mediaroom.com 300.0x 

defensenews.com 230.0x 
newairplane.com 130.0x 
defenseindustrydaily.com 110.0x 

airliners.net 110.0x 

Audience i nterest affinity : USA MAR-11 
Site Affinity 
Aviation 45.1x 
Recreational Aviation 42.3x 

Defense Industry 42.1x 
Personal Aircraft 38.0x 

Aerospace & Defense 23.4x 
Space Technology 10.9x 
Transportation & Logistics 8.2x 

Affinity by interest/websites: flightglobal.com  USA MAR-11  

$0-$25k
7%

$25k-$50k
16%

$50k-75k
23%

$75-$100k
26%

$100k-
$150k
14%

$150k or 
more
14%

$25k-
$50k
14%

$50k-75k
22%

$75-
$100k
28%

$100k-
$150k
18%

$150k or 
more
12%

$0-$25k
6%

$ 0-

$ 25k

0%

$ 25k-

$ 50k

0%
$ 50k-

75k

33%

$ 75-

$ 100k

22%

$ 100k-

$ 150k

45%

$ 150k 

or  

mor e

0%

www.flightglobal.com 

www.aviationweek.com  

www.atwonline.com 

Comparison by house hold income : USA MAR-11  
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Google Ad Planner demographic splits level of educa tion: USA MAR-11 

Level of education Flightglobal.com  AviationWeek.com  ATWonline 
Less than High School 6,400 0 0 
High School 11,200 6,500 0 
Some College 40,000 35,100 5,940 
Bachelors degree 76,800 61,100 12,960 
Graduate degree 25,600 26,000 8,100 
US visitors 160,000 130,000 27,000 

Google Ad Planner demographic splits by age profile : USA APR-10 

Average age Flightglobal.com  AviationWeek.com  ATWonline 
0-17 0 0 0 
18-24 4,800 0 0 
25-34 24,000 14,300 0 
35-44 52,800 36,400 9,720 
45-54 35,200 36,400 7,830 
55-64 28,800 29,900 9,450 
65 or more 14,400 14,300 0 
US visitors 160,000 130,000 27,000 
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Comparison by educational level: USA MAR-11  

www.aviationweek.com  
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www.atwonline.com 
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33%
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22%

55-64
18%

65 or more
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35-44
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28%

55-64
23%
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0%
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Comparison by average audience age: USA MAR-11 
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Alexa rankings: @ June 2011 
 
The Alexa web information company, now part of Amazon.com, has collected 
data since 1996 to help build a picture of the relative popularity of millions of 
websites. Data is gathered from Alexa toolbar users and a range of other 
sources to create a rolling 3-month site ranking based on a combination of 
users and page views. This can be a useful tool in assessing the broad appeal 
of similar sites including some geographic and demographic data. To find out 
more visit: www.alexa.com   
 
 
  
  
 

Aviation sites ranked by audience - Alexa  JUN-11 
Rank Website Rank 3 mos change 

1 flightglobal.com 14,628 up 2,408 
2 pprune.org 18,938 up 4,620 
3 iata.org 36,819 up 1,893 
4 aviationweek.com 38,153 down 4,123 
5 Janes.com 49,229 up 4,863 
6 AVweb.com 72,989 down 1,175 
7 keypublishing.com 97,262 down 13,100 
8 oag.com 98,333 down 11,489 
9 defensenews.com 113,243 down 8,698 

10 aviationjobsearch.com 117,105 down 3,978 
11 aso.com 123,312 down 3,206 
12 ainonline.com 133,267 up 9,789 
13 atwonline.com 138,285 up 7,482 
14 avbuyer.com 205,886 up 26,241 
15 Jetcareers.com 261,284 up 10,983 
16 aero-news.net 297,643 down 94,984 
17 abtn.co.uk 318,013 up 73,488 
18 centreforaviation.com 320,658 up 1,331 
19 aerospace-technology 360,055 down 82,771 
20 air-cosmos.com 424,179 up 23,689 
21 acukwik.com 437,760 up 178,631 
22 myaviation.net 456,182 down 99,660 
23 shephard.co.uk 467,454 down 39,372 
24 aviationtoday.com 516,755 down 85,363 
25 speednews.com 710,442 up 231,935 

Selected a viation media sites ranked by audience – Alexa  JUN-11 
Site World rank*  World reach** Views per user UK Rank US Rank 
flightglobal.com 14,628 131.0 2.6 2,931 11,887 
aviationweek.com 38,153 57.2 1.9 31,328 13,678 
Janes.com 49,229 38.0 3.2 40,212 39,379 
atwonline.com 138,285 15.5 1.9 34,806 132,661 
NOTE:*WORLD RANK: Google=1   **REACH: estimated number of visitors per million web users who visit this site. Source:  all figures from www.alexa.com  

Flightglobal .com  by country  –  JUN-11 

 Country Rank 

 UK 2,931 
 Croatia 2,973 
 Denmark 3,475 

 New Zealand 4,171 
 Finland 4,182 

 Bulgaria 7,633 
 Singapore 8,207 

 Belgium 9,577 
 Poland 9,799 
 Australia 9,877 

 Greece 10,628 
 United States 11,887 

 Canada 12,181 
 Philippines 14,160 
 Ireland 14,682 

 Italy 16,043 
 Indonesia 16,696 

 Austria 18,519 
 Germany 21,414 
 France 22,475 

 South Africa 24,111 
 Japan 25,265 

 India 25,537 
 Russia 25,737 

 Netherlands 30,884 
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Recommend survey: DECEMBER 2010  
  
Flightglobal carries out regular reader research across its print and online portfolio to ensure that the 
products remain fully engaged with their audience. Among the most regular and detailed research is 
the biannual Recommend survey, so-called because it is based around the Net Promoter Score, 
which asks users to rate how likely they are to recommend use of a site, service or magazine to their 
colleagues or friends. 
 
The overall score is calculated by subtracting the detractors from the active promoters while 
discounting those who are passive (see Methodology below). The Flightglobal website has remained 
comfortably ahead of the publishing average with a net promoter score of 39 in the latest research, 
carried out in December 2010 among over 1,500 Fligh tglobal website users.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

User recommendations 
 

Users are also asked to give their 
reasons for recommending the website. 
These are grouped and summarised in 
the graph (right). Typically 
www.flightglobal.com is valued for its 
professional, accurate and broad range 
of content, while the speed at which 
breaking news is reported on the site 
appears to be a particular strength. The 
jobs, blogs and archive sections are 
commonly mentioned as reasons for 
rating the site highly. 
 

Verbatim responses: 
 

“On the pulse of airline events as they unfold” 
 

“Authentic aviation news!”  “It's very comprehensiv e and full of useful information” 
 

“A very good source for the latest news and develop ments within the aviation community” 
 

“I recommend colleges at work to visit flightglobal .com”   “Professional!”   “Reliability!” 
 

“Keeps me well up to date with relevant content – a lso the job search is excellent” 
 

“The website is excellent”    “The definitive site for aviation professionals”   
 

“Accuracy in reporting and excellent global coverag e” 
 

Methodology  
 

Customers are asked “Would you recommend this company or product to others?” on a 0-to-10–point rating scale.  Their responses 
allow them to be categorized into 3 groups:  

�  Promoters  (those who answer 9 or 10) are loyal enthusiasts who will keep buying from your company and who urge others 
to do the same, fuelling your growth.  

�  Passives  (those who answer 7 or 8) are satisfied but often unenthusiastic customers who are more vulnerable to competitive 
offerings.  

�  Detractors  (those who answer 0 through 6) include unhappy customers who may be buying for the wrong reasons (e.g., they 
are trapped), and who can damage your brand and impede growth through negative referrals.  

To calculate your product/ customer segment’s Net Promoter Score, take the percentage of customers who are promoters, and subtract 
the percentage who are detractors 

1 2 3 4 5 6 7 8 9 100

Likelihood to RecommendNot at all likely Extremely likely

1 2 3 4 5 6 7 8 9 100

Likelihood to RecommendNot at all likely Extremely likely

DetractorsDetractors PromotersPromotersPassivesPassives

0% 10% 20% 30% 40%

Other

Quality jobs

Interesting/ good read

Good design/ easy to read/ use

Good coverage of topics

Good reputation/ well respected

Well w ritten

Up to date/ current

Informative/ relevant content

RRReeeaaasssooonnnsss   fffooorrr   rrreeecccooommmmmmeeennndddiiinnnggg   fff lll iiiggghhhtttggglllooobbbaaalll ...cccooommm   
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Recommend DECEMBER 2010 (CONT) 
  
The Recommend survey also asks the audience to provide details about their working life, interests 
and online behaviour. Answers to these questions, read together with the site analytics, help to add 
some colour to our picture of who visits the site, how they use it and what features/content they most 
value on the web.  
 
In the following sections some of the highlights are given from the latest research in terms of 
audience profile,  online behaviour  and website  preferences.  This represents only a sample 
snapshot of the research undertaken across the group, so do ask if you need to see more. 
 
 

Audience profile 
 

Flightglobal.com is firmly 
established as a professional 
industry site, but has been at the 
forefront in developing new ways 
to interact with its increasingly 
mass audience and to follow their 
interest through to all areas of 
aviation. 
 
Research confirms that a strong 
majority of around 70% of 
www.flightglobal.com visitors are 
made up of current industry 
professionals, with the remainder 
from among related sectors, 
students, retirees and enthusiasts. 
The graph (see right) shows that 
of those currently employed: 
 

�  37% work for an airline or business aviation operator 
�  35% work in aerospace manufacturing or MRO 
 
And as part of the Flightglobal stable, alongside Airline Business and Flight International 
magazines, the web audience is made up of high level professionals: 
 

�  >50% are managers including board members through to general management 
�  >33% are qualified professionals: engineers, pilots or controllers 

0% 5% 10% 15% 20% 25% 30% 35%

Other aviation/aerospace

Aviation/travel services & IT

Government & Associations

Defence & security forces

Media & Marketing

Training, education & recruitment

Business aviation

Aviation infrastructure

Finance & professional

Maintenance & spares

Aerospace manufacturing

Airline operators

IIInnn   wwwhhhaaattt    ssseeecccttt iiiooonnn   ooofff    ttthhheee   iiinnnddduuussstttrrryyy   dddooo   yyyooouuu   wwwooorrrkkk???   

WWWhhhaaattt   bbbeeesssttt   dddeeessscccrrr iiibbbeeesss   yyyooouuurrr   jjjooobbb   llleeevvveeelll???   

}

{Qualified 
professionals  
includes pilots, 

engineers, 
controllers etc 

Corporate officers  
include chairman, 
CEO, president etc 
Senior managers 
include VP, director etc 

Qualified 
professional, 

33%

Students, 2%

Other, 6%
Senior 

managers, 
14%

Analyst 
/consultant, 

9%

Managers, 
29%

Board level, 
8%
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Recommend DECEMBER 2010 (CONT) 
  

User behaviour 
 
Looking at how and why visitors 
use the website also helps to build 
a clearer picture of how well we 
are engaging with our audience 
online and also the value that they 
place on our content. 
 
One striking finding from across 
the research is that flightglobal 
visitors are strongly loyal. As the 
latest statistics show, the vast 
majority return to the website 
every few days and around a third 
visit daily!  
 
 

The biggest source of information 
that the audience is coming back 
for centres on staying in touch 
with industry news (>90%) and 
conducting research (>50%).  
 
Research findings also show that 
industry websites are now the first 
place that a majority of the web 
audience turn in order to make 
better informed business 
decisions. Highlights include: 
 

�  Industry websites have 
extended their lead over 
magazines as the prime 
source of industry news 

�  Industry-specific sites and 
magazines stay comfortably 
ahead of general sites/titles 

�  e-newsletters are now used 
by >40% of decision-makers 

0% 20% 40% 60% 80% 100%

Purchase industry reports/research

Buy books and models

Online learning

Find out about industry events

View air show coverage

Find jobs and training courses

Read/share opinions (eg blogs)

Research industry organisations

Research industry data/trends

Keep up to date with latest news

HHHooowww   dddooo   yyyooouuu   uuussseee   ttthhheee   wwweeebbb???   

Website preference 
 

The research also asks how the audience rates 
flightglobal.com alongside other websites. In 
particular, the survey is asked which they would 
prefer if they could only choose one. Although 
the sample naturally leans towards users with a 
strong connection with flightglobal.com, the 
extent of the preference is overwhelmingly 
positive, with the site scoring a high multiple 
more than that of its nearest rival. And 
encouragingly this comes despite the fact that 
the majority of respondents were also visitors to 
at least one major competitor site – for example 
over half were also aviationweek.com visitors. 

PPPrrreeefffeeerrrrrreeeddd   sssiii ttteee   iiifff    ccchhhoooooosssiiinnnggg   ooonnnlllyyy   ooonnneee???   

SSSooouuurrrccceeesss   uuussseeeddd   tttooo   mmmaaakkkeee   iiinnnfffooorrrmmmeeeddd   bbbuuusssiiinnneeessssss   dddeeeccciiisssiiiooonnnsss???   

0% 10% 20% 30% 40% 50% 60% 70% 80%

Radio

Regional newspapers

General news magazines

Television

Conferences/events

Word of mouth

National newspapers

Email newsletter/updates

General news websites

Industry magazines

Industry websites

defensenews 
1%

speednews 1%

 aero-news.net 
1%

flightglobal, 
79%

Yahoo! 1%

airliners.net 
10%

aviationweek 
6%

atwonline 4%

`
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branded research 
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Sample Flightglobal Insight Special Report 
download statistics taken at 05-Jun-11 . 

 
Title Release Downloads 

Airborne imaging Mar-11 2,213 

Fleet forecast Jan-11 1,984 

Engines Jun-10 3,662 

Airline IT Trends Jun-10 1,831 

Aircraft finance Mar-10 4,251 

World Air Forces Jan-10 9,536 

Fighter radars Jan-10 6,789 

Airliner Census Aug-09 4,399 

Intelligence (ISR) Jun-09 5,679 

Commercial fleets Jun-09 6,971 

Military fleets Feb-09 9,056 
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Report demographics: Fighter Radars 2010 
 
Initial downloads after the launch of each report are behind a registration barrier, so allowing 
Flightglobal to collect some headline demographics in terms of geography and organisation also, 
where agreed as part of the package, to build a mailing list for the sponsor to make further contact. 
 
 

Report: Fighter Radars Download statistics @ Oct-10
Sponsor Raytheon Total downloads 4,595
Release date 25-Jan-10 With demographics 2,739
Reporting date 18-Oct-10 With mailing permissions 1,070

Military & Gov mt downloads: leading 25 Aerospace company downloads: Top 25 Downloads by cou ntry: Top 25
Austrian MoD Boeing USA 501
Brazilian Navy BAE Systems UK 276
Canadian Armed Forces EADS India 171
Egyptian MOD Lockheed Martin France 108
French Air Force Thales Australia 104
Government of Canada Airbus Canada 84
Japanese Ministry of Defense Raytheon Brazil 83
Myanmar Air Force Alenia Aermacchi Germany 83
Pakistan Air Force Northrop Grumman Italy 75
Pakistan Army Embraer Spain 66
Peruvian Air Force Goodrich Sweden 50
Polish Air Force Hindustan Aeronautics Malaysia 46
Portuguese Air Force Honeywell Pakistan 43
Republic of Singapore Air Force QinetiQ Netherlands 41
Royal Australian Air Force Saab Singapore 39
Royal Saudi Air Force Selex Galileo Belgium 35
Russian Embassy Avio China 34
South African Air Force Bombardier Japan 34
Spanish MoD GE Aviation Russia 32
Swedish Air Force Hamilton Sundstrand South Africa 29
Turkish Air Force IAI South Korea 29
UK MoD Spirit AeroSystems Inc Switzerland 28
US Army AgustaWestland Greece 26
US Department of Defense GKN Aerospace Argentina 25
USAF Elbit Systems Indonesia 25

Flightglobal Insight Special Report - Fighter Radar s Summary

Special Report downloads by organisation: 
Fighter Radars

Media
4%

Other
10%

MRO
2%

Aerospace
34%

Aviation 
services

2%

Finance & 
professional

3%

Defence & 
security

10%

Government 
& assocs

3%

Training & 
education

8%

Enthusiast
20%

Organisation type based on analysis of 2,233 recipi ents for 
whom full demographic data was available at October  2010

Special Report downloads by region: 
Fighter Radars

Europe
39%

AsiaPacific
24%

North America
22%

Middle East
4%

Latin America
7%

Africa
4%

Regional analysis based on 2,712 recipients for whom geographic 
data was available at October 2010
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Report demographics: Military fleet 2009/10 
 
Initial downloads after the launch of each report are behind a registration barrier, so allowing 
Flightglobal to collect some headline demographics in terms of geography and organisation also, 
where agreed as part of the package, to build a mailing list for the sponsor to make further contact. 
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Show publishing 
Flight Daily News 

iFDN 
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Flightglobal: show dailies    
 
 

Flightglobal is famous for its portfolio of award-winning daily print publications at 
key industry air shows, exhibitions and conferences around the globe. These 
have now been joined not only by digital editions but fully interactive online 
magazines that have built up broad audiences within their own right. 
  
The show dailies portfolio is led by the award-winning Flight Daily News editions, 
now established as market leaders at the Farnborough and Paris air shows. But 
over the years the brand has been extended to more targeted shows, such as 
Aircraft Interiors Expo or the main AUVSI conference on UAVs.  
 
Flight Evening News, which publishes at the end of each show day to 
differentiate it from competitors, has also been developed for the major business 
aviation events NBAA and EBACE.  
 
Also the Airline Business brand now supports dailies at some of the airline 
world’s key events. That includes the highly exclusive IATA AGM, the presidents 
meeting of Latin America’s ALTA airline association and the Routes global 
network planning forum. 
 

 

Online editions & e-newsletters 
 

The latest innovation has been to integrate the daily editions with 
Flightglobal’s show coverage on the web. This has evolved over 
the years from simply displaying articles and providing digital 
editions, through to dynamic show pages linked through to fully 
interactive online magazines, complete with videos, rich media 
advertising,  flash animations and a host of clickable icons. 
 
Also, Flightglobal is able to push show coverage to a much 
broader audience, well beyond visitors to the event itself, 
through the use of dedicated web pages and importantly a series 
of targeted e-newsletters. 
 

 

Flight Daily News schedule: 2011 
 
Date Show   Daily Type  Format  

20 - 24 Jun 11 Paris Air Show Flight Daily News Tabloid 

20 - 22 June 11 Paris Air Show Interactive Flight Daily News Web 

26 - 28 Jul 11 EAA AirVenture Interactive Flight Daily News Web 

16 - 18 Aug 11 MAKS Interactive Flight Daily News Web 

16 - 19 Aug 11 AUVSI Flight Daily News A4 

12 - 14 Sep 11 Aircraft Interiors Americas Flight Daily News A4 

27 - 28 Sep 11 MRO Europe Interactive Flight Daily News Web 

2 - 4 Oct 11 Routes Airline Business Daily News A4 

9 - 11 Oct 11 NBAA Flight Evening News Tabloid 

10 - 12 Oct 11 NBAA Interactive Flight Daily News Web 

16 - 18 Nov 11 ALTA Airline Ldrs Forum Airline Business Daily News A4 

13 - 15 Nov 11 Dubai Air Show Flight Daily News Tabloid 

13 - 15 Nov 11 Dubai Air Show Interactive Flight Daily News Web 
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iFDN: interactive editions  
 

The latest innovation from the Flight Daily News (FDN) portfolio has been the launch of fully interactive 
iFDN online editions on the flightglobal.com website. 
 
How show content is displayed on the web has evolved over the years, starting by simply displaying 
FDN articles and providing flat digital editions, through to dynamic show pages linked through to fully 
interactive online magazines. These interactive Flight Daily (iFDN) offerings come complete with a rich 
mix of videos, animated advertising, flash animation and a host of clickable icons and images.  
 
Launched for the Singapore Air Show early in 2010, the offering has attracted instant attention from 
Flightglobal's huge online audience worldwide, attracting a new stream of professional viewers well 
beyond that of the visitors who attend the event in person. 
 
The digital environment opens up all sorts of possibilities to enrich the reader’s experience and iFDN 
has lived up to expectations delivering videos, moving graphics, active hyperlinks and rich media 
advertising to a broad industry audience. 
                                                                

 
 
 

                                             
 
 
 
 
 

 

Event:  Singapore Air Show  
Dates:   2-7th Feb-10 
Total issues opened: 12,102 
Average viewers per issue:  3,935 
Average viewing time per issue: 05:25 
 
 
 
 
Event: Farnborough Air Show  
Dates:   19-25th July-10 
Total issues opened: 24,259 
Average viewers per issue: 8,086 
Average viewing time per issue: 05:08 
 
 

 
 
Event: NBAA  
Dates:   19-21st Oct-10 
Total issues opened: 6,475 
Average viewers per issue:  2,158 
Average viewing time per issue: 04:23 
 

NOTE: ALL DATA TAKEN AT 08-JUNE-2011 
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Flightglobal e-newsletters 
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Airline management/corporate Manager/executive
Flight operations Director/executive VP
Sales & marketing Vice president
Engineering/aerospace CFO/Finance director
Analyst/consultant MD/general manager
Finance CEO/president/chairman
Airline strategy/planning Analyst
IT/systems Pilot/captain

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Circulation by key organisations
Key recipient organisations
Air France Singapore Airlines 
American Airlines British Airways
Philippine Airlines Air New Zealand
Emirates Air Canada
Cathay Pacific Delta Air Lines
Qantas Airways Jet Airway India
Malaysia Airlines Singapore Airlines
Continental Airlines Ethiopian Airlines
Asiana Airlines Turkish Airlines
Alitalia China Airlines

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly circulation data and annual averages NOTES & DEFINITIONS
Year Month Recipients Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 8,405 3,571 371 77 CTOR% = click through open rate represents the percentage of opened

2010 May 7,382 3,305 273 76 e-newsletters that resulted in a traceable click through to the website.

2010 June 9,312 1,072 293 78 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 10,158 4,237 561 80 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 9,502 3,937 330 88 Demographic data is based on recipients who have provided full details through a

2010 September 8,743 3,712 362 84 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 11,491 2,559 337 66 Changes to e-newsletter circulation
2009 average 17,930 3,825 401 165
2010 YTD average 9,228 3,486 438 93

43%

75%

From 2010 our email newsletters have been sent to active audiences only. We no longer send them to 
people who have not opened or clicked on them in the last 180 days. This does not affect the number of 
newsletters that are opened or the number of clicks, it will simply encourage improved open and click-
through ratesNOTE: Circulation changes were introduced during 2010, see Note s & Definitions for 

more information.

63%

70%

Airline Business  e-newsletter

64%
67%

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

CTOR %

60%

49%
62%

Flightglobal e-newsletter circulation: 
Airline Business
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Flightglobal e-newsletter by region: 
Airline Business

Africa/ Middle 
East
8%

North America
20%

Latin America
5%

Asia-Pacific
19%

Europe
48%

Regional analysis based on 8,678 recipients for whom geographic data was available

Airline Business e-newsletter 
by organisation type
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services
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Defence & 
security
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Business 
aviation
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Media
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Airline
37%
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18%

Government & 
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2%

Other
16%

Training & 
education

7%

MRO
1%

Finance & 
professional

8%

Organisation type based on analysis of 6,351 recipients for whom full 
demographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Airline management/corporate Manager/executive
Flight operations Vice president
Sales & marketing Director/executive VP
Analyst/consultant CEO/president/chairman
Engineering/aerospace CFO/finance director
Finance Pilot/captain
Education/training Analyst
Airline strategy/planning MD/general manager

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Circulation by key organisations
Key recipient organisations
Emirates Qatar Airways
Air France Finnair
Lufthansa Continental Airlines
American Airlines Airbus
Philippine Airlines Singapore Airlines
Iberia Qantas Airways
Boeing United Airlines
British Airways IATA
Malaysian Airlines Sri Lankan Airlines
Cathay Pacific BAE Systems

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly circulation data and annual av erages NOTES & DEFINITIONS
Year Month Recipients Opened Sign ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 5,292 2,299 220 82 CTOR% = click through open rate represents the percentage of opened

2010 May 5,084 2,304 235 64 e-newsletters that resulted in a traceable click through to the website.

2010 June 5,093 2,208 176 81 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 5,509 2,060 286 98 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 5,398 2,215 357 31 Demographic data is based on recipients who have provided full details through a

2010 September 5,284 2,254 299 111 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 7,803 2,043 259 58 Changes to e-newsletter circulation
2009 average 9,963 2,492 244 104
2010 YTD average 5,482 2,246 239 50

Aircraft Finance e-newsletter

65%

55%

52%
50%

63%

62%
From 2010 our email newsletters have been sent to active audiences only. We no longer send 
them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 

more information.

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

64%
51%
67%

CTOR %

Flightglobal e-newsletter by region: 
Aircraft Finance

Africa/Middle 
East
9%

North 
America

19%

Latin America
4%

Asia-Pacific
21% Europe

47%

Regional analysis based on 4,682 recipients for whom geographic data was available

Flightglobal e-newsletter circulation: 
Aircraft Finance
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Aircraft  Finance e-newsletter 
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Organisation type based on analysis of 3,401 recipients for whom 
full demographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Airline management/corporate Aerospace engineer
Flight operations Manager/executive
Engineering/aerospace CFO/Finance Director
Sales & marketing CEO/President/Chairman
Analyst/consultant Consultant
Education/training Chief engineer
Engineering/MRO Director/executive VP

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Audience by key organisations
Key recipient organisations
Emirates Continental Airlines
Iberia Qatar Airways
Boeing Air Canada
American Airlines United Airlines
British Airways Lufthansa Technik
Air France Cathay Pacific Airways
Airbus Austrian Airlines
Qantas Airways BAE SYSTEMS
Malaysia Airlines Saudi Arabian Airlines
Lufthansa Embraer

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly audience data and annual avera ges NOTES & DEFINITIONS
Year Month Recipients Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 5,191 2,228 253 26 CTOR% = click through open rate represents the percentage of opened

2010 May 5,076 2,195 179 22 e-newsletters that resulted in a traceable click through to the website.

2010 June 5,662 1,090 185 25 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 5,549 2,239 347 18 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 5,538 2,268 190 31 Demographic data is based on recipients who have provided full details through a

2010 September 5,435 2,265 207 19 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

14,728 8,759 1,361 premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 7,192 1,795 257 45 Changes to e-newsletter circulation
2009 average 9,288 2,393 248 75
2010 YTD average 5,642 2,108 272 35

62%

44%

42%

CTOR %

59%
46%

55%

Airline Maintenance e-newsletter

46%
48%

From 2010 our email newsletters have been sent to active audiences only. We no longer send 
them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 

more information.

Apr-Sept-09 Uniques 57%

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

51%

Airline Maintenance e-newsletter audience 
by organisation type
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Organisation type based on analysis of 3,603 recipients for whom 
full demographic data was available

Flightglobal e-newsletter audience: 
Airline Maintenance
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Flightglobal e-newsletter audience by region:
Airline Maintenance
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Regional analysis based on 4,835 recipients for whom geographic data was available
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E-NEWSLETTER PUBLISHERS CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Airline management/corporate Manager/executive
Flight operations CEO/president/chairman
Sales & marketing Vice president
Analyst/consultant Pilot/captain
Engineering/aerospace Director/executive VP
Finance Aerospace engineer
Education/training MD/general manager
Engineering/MRO Analyst

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Circulation by key organisations
Key recipient organisations
Transport/foreign ministries Airbus
Civil Aviation Authorities Honeywell
Financial institutions British Airways
BAE Systems Netjets
Emirates Hamilton Sundstrand
Boeing Lufthansa Technik AG
Rolls Royce AVMAX GROUP
Embraer Eurocontrol
GE FAA
Pratt & Whitney Qatar Airways

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly circulation data and annual av erages NOTES & DEFINITIONS
Year Month Recipients Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 4,920 2,209 295 24 CTOR% = click through open rate represents the percentage of opened

2010 May 4,667 2,152 249 21 e-newsletters that resulted in a traceable click through to the website.

2010 June 4,937 1,930 217 28 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 5,254 2,134 423 26 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 5,237 2,129 270 25 Demographic data is based on recipients who have provided full details through a

2010 September 5,109 2,202 269 33 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2009 average 8,212 2,308 322 92 Changes to e-newsletter circulation
2010 YTD average 5,157 2,129 340 36

51%

59%
51%

42%
55%

From 2010 our email newsletters have been sent to active audiences only. We no longer send 
them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.

NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 
more information.

Business Aviation e-newsletter

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

59%

CTOR %

52%

55%

Business Aviation e-newsletter 
by organisation type
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Organisation type based on analysis of 3,805 recipients for whom 
full demographic data was available

Flightglobal e-newsletter circulation: 
Business Aviation
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Flightglobal e-newsletter by region: 
Business Aviation

Africa/Middle 
East
8%

Europe
47%Asia-Pacific

19%

Latin America
4% North 

America
22%

Regional analysis based on 4,689 recipients for whom geographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job area

Key job functions  Key job status
Management/corporate Manager/executive
Flight Operations CEO/president/chairman
Engineering/aerospace Pilot/captain
Sales & marketing Vice president
Analyst/consultant Director/executive VP
Finance Aerospace engineer
Engineering/MRO MD/general manager

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Military ranks are not included in this analysis

Audience by key organisations
Key recipient organisations

Forces Air forces Boeing
Navy/Coast Guard Honeywell
Army/defence forces Rolls-Royce

Govt. Defence ministries/agencies Pratt and Whitney
Civil aviation agencies/ministries GE
Foreign ministries/embassies Airbus
General govt ministries/agencies Embraer

Colleges Universities/colleges EADS
Flying colleges/schools Thales

Industry BAE Systems Goodrich

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly audience data and annual avera ges NOTES & DEFINITIONS
Year Month Recipients Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 6,794 2,981 261 59 CTOR% = click through open rate represents the percentage of opened

2010 May 6,394 2,983 204 58 e-newsletters that resulted in a traceable click through to the website.

2010 June 7,371 1,480 203 60 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 7,132 3,203 429 64 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 10,566 3,197 234 77 Demographic data is based on recipients who have provided full details through a

2010 September 12,358 3,064 224 52 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2009 average 13,523 3,241 273 193 Changes to e-newsletter circulation
2010 YTD average 8,263 2,934 301 79

Defence e-newsletter

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

CTOR %

98%
92%
72%
86%

102%
85%

82%
96% From 2010 our email newsletters have been sent to active audiences only. We no longer send 

them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.

NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 
more information.

Defence e-newsletter audience 
by organisation type
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Organisation type based on analysis of 1,310 recipients for whom 
full demographic data was available

Flightglobal e-newsletter circulation: Defence
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Flightglobal e-newsletter by region: Defence

Africa/Middle 
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North America
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4%

Asia-Pacific
18%
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53%

Analysis based on 2,745 recipients for whom full demographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Flight operations Manager/executive
Airline management/corporate Pilot/captain
Sales & marketing CEO/president/chairman
Engineering/aerospace Vice president
Analyst/consultant Aerospace engineer
Education/training Director/executive VP
Engineering/MRO MD/general manager
Airline strategy/planning CFO/finance director

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

Audience by key organisations
Key recipient organisations
Emirates GE
Air France/KLM Embraer
BAE Systems Thales
Boeing Qatar Airways
Lufthansa EADS
Honeywell Malaysia Airlines
Singapore Airlines China Airlines
British Airways Cathay Pacific Airways
Pratt & Whitney Air Canada
Rolls-Royce Bombardier

NOTE: This listing represents only a sample of the audience from

that element of the circulation for which audited f igures are available.

e-newsletter monthly audience data and annual avera ges NOTES & DEFINITIONS
Year Month Delivered Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 15,624 6,769 163 429 CTOR% = click through open rate represents the percentage of opened

2010 May 14,779 6,466 152 337 e-newsletters that resulted in a traceable click through to the website.

2010 June 16,329 4,257 154 374 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 16,575 6,364 110 730 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 16,395 6,370 163 414 Demographic data is based on recipients who have provided full details through a

2010 September 16,193 6,437 157 434 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

25,546 16,655 898 premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 12,356 3,454 135 384 Changes to e-newsletter circulation
2009 average 20,609 5,571 316 509
2010 YTD average 16,587 6,335 196 543

From 2010 our email newsletters have been sent to active audiences only. We no longer send 
them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 

more information.

73%
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Apr-Sept-09 Uniques
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97%
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Flight International e-newsletter

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

CTOR %
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99%
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Flight International  e-newsletter audience 
by organisation type
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Flightglobal e-newsletter circulation: 
Flight International
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Flightglobal e-newsletter by region: 
Flight International
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Regional analysis based on 15,032 recipients for whom geographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job function/status

Key job functions  Key job status
Flight operations Manager/executive
Airline management/corporate Vice president
Sales & marketing Director/executive VP
Analyst/consultant Analyst
Engineering/aerospace CEO/president/chairman
Education/training Pilot/captain
Finance CFO/finance director
Airline strategy/planning MD/general manager

NOTE: This listing represents only a sample of the audi ence from

that element of the circulation for which audited figures ar e available.

Audience by key organisations
Key recipient organisations
Emirates Finnair
Lufthansa Qantas Airways
Air France/KLM Qatar Airways
British Airways Delta Air Lines
Cathay Pacific Airways Virgin Atlantic
Iberia Air New Zealand
Malaysian Airlines Air Canada
Singapore Airlines Continental Airlines
American Airlines United Airlines
Jet Airways Austrian Airlines

NOTE: This listing represents only a sample of the audi ence from

that element of the circulation for which audited figures ar e available.

e-newsletter monthly audience data and annual avera ges NOTES & DEFINITIONS
Year Month Recipients Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 4,748 2,068 191 24 CTOR% = click through open rate represents the percentage of opened

2010 May 4,459 2,002 140 31 e-newsletters that resulted in a traceable click through to the website.

2010 June 5,121 1,022 133 19 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 4,957 1,961 243 20 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 4,884 2,028 174 30 Demographic data is based on recipients who have provided full details through a

2010 September 4,702 1,954 174 23 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 6,803 1,982 232 39 Changes to e-newsletter circulation
2009 average 8,318 2,166 202 78
2010 YTD average 5,074 1,957 213 33

From 2010 our email newsletters have been sent to active audiences only. We no longer send 
them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for 

more information.

62%

62%
52%

62%
68%

Network Planning e-newsletter

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

CTOR %

58%
69%
54%
58%

Network Planning e-newsletter audience 
by organisation type
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full demographic data was available

Flightglobal e-newsletter circulation: 
Network Planning
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Flightglobal e-newsletter by region: 
Network Planning
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10%

North 
America

17%

Latin America
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Asia-Pacific
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48%

Regional analysis based on 4,223 recipients for whom geographic data was available
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E-NEWSLETTER PUBLISHER'S CIRCULATION STATEMENT
FOR THE PERIOD ENDED:  SEPTEMBER 2010
The information contained in this report has been prepared from the circulation data collected

by Flightglobal, a unit of Reed Business Information Ltd, which publishes this e-newsletter.

Published by Flightglobal Insight, the research unit of Flightglobal: For further information on this and other Flightglobal Insight e-newsletters including
Flightglobal Insight examples and sign-up information please visit the e-newsletters homepage at:
Reed Business Information
Quadrant House, The Quadrant
Sutton, Surrey SM2 5AS, UK For rate card data, publishing schedules and other media enquiries please visit:
Tel: +44 20 8652 8725
e-mail: insight@flightglobal.com

Audience by key job functions/status

Key job functions  Key job status
Flight operations Manager/executive
Engineering/aerospace CEO/president/chairman
Analyst/consultant Vice president
Education/training Officer/commander
Finance Pilot/captain
Management/corporate Colonel/commandant
Engineering/MRO Aerospace engineer

NOTE: This listing represents only a sample of the Flight element of 

the audience for which demographics are available. Additional recipients

are e-mailed separately under an arrangement with A UVSI

Audience by key organisations
Key recipient organisations
University/college GE
Ministries of defence/civil aviation Honeywell
BAE Systems Embraer
Boeing Thales
Air forces EADS
Rolls-Royce Army
Civil Aviation Authorities Bombardier
Pratt & Whitney ST Aerospace
Airbus Northrop Grumman

NOTE: This listing represents only a sample of the Flight element of 

the audience for which demographics are available. Additional recipients

are e-mailed separately under an arrangement with A UVSI

e-newsletter monthly audience data and annual avera ges NOTES & DEFINITIONS
Year Month Delivered Opened Sign-ups Pass alongs Recipients = e-newsletters that were registered as reaching their recipient

2010 April 8,003 3,504 205 76 CTOR% = click through open rate represents the percentage of opened

2010 May 7,835 3,359 159 59 e-newsletters that resulted in a traceable click through to the website.

2010 June 8,713 2,729 163 51 Sign-ups = new sign-ups to the e-newsletter via the flightglobal.com website

2010 July 8,794 3,462 282 47 Pass alongs = e-newsletters that were registered as being shared with a colleague.

2010 August 6,211 1,963 220 12 Demographic data is based on recipients who have provided full details through a

2010 September 6,146 2,331 178 22 direct web sign-up or as part of an audited magazine circulation or subscriber to a 

premium subscription service, who has indicated permission to receive relevant mailings. 

2008 average 13,100 2,914 223 76 Changes to e-newsletter circulation
2009 average 16,268 3,619 232 185
2010 YTD average 8,126 3,152 222 85

Unmanned e-newsletter

www.flightglobal.com/staticpages/emailnewsletters.htm

http://www.flightglobal.com/mediapack/flightglobal-enewsletters/

CTOR %

84%
70%
59%
56%
22%
45%

60%
66% From 2010 our email newsletters have been sent to active audiences only. We no longer send 

them to people who have not opened or clicked on them in the last 180 days. This does not affect 
the number of newsletters that are opened or the number of clicks, it will simply encourage 
improved open and click-through rates.

66%
NOTE: Circulation changes were introduced during 20 10, see Notes & Definitions for more 
information.

Flightglobal e-newsletter circulation: Unmanned
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Flightglobal e-newsletter by region: Unmanned

Middle 
East/Africa

7%

Europe
54%

Asia-Pacific
19%

Latin America
3%

North 
America

17%

Regional analysis based on 5,013 recipients for whom geographic data was available 

Unmanned e-newsletter 
by organisation type

Aviation services
3%

Defence & 
security

6%

Training & 
education

10%

Government & 
assocs

7%

Finance & 
professional

8%

Aerospace
33%

Other
24%Airport/ATC

3%

Media
3%

Business aviation
3%

Organisation type based on analysis of 2,139 recipients for whom full demographic 
data was available

In addition, the Flight Unmanned e-newsletter is di stributed 
to c.4,000 members of the AUVSI association. For de tails of 
membership visit:  www.auvsi.org 
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advertising sales contacts 
 
 
 
 

HEAD OFFICE: LONDON 
 

Stuart Burgess: Group Sales Manager 
Tel: +44 (20) 8652 8796 
stuart.burgess@flightglobal.com 
 
 
GERMANY, AUSTRIA, SCANDINAVIA, 
CENTRAL & EASTERN EUROPE  
 

Shawn Buck Sales Manager  
Direct:  +44 20 8652 4998 
shawn.buck@flightglobal.com 
  
 
UNITED KINGDOM, IRELAND, SPAIN, 
PORTUGAL, GREECE, TURKEY, AFRICA & 
THE MIDDLE EAST 
 

Mark Hillier - Key Account Manager  
Direct:  +44 20 8652 8022 
mark.hillier@flightglobal.com 
 
Teresa Cunnett – Sales Executive  
Direct:  +44 20 8652 4765 
teresa.cunnett@flightglobal.com 
 
 
ASIA-PACIFIC  & AUSTRALASIA  
 

Cory Mathews - Sales Manager  
Tel: +65 6780 4315 
Fax: +65 6789 7575 
cory.mathews@flightglobal.com 
 
 
 

 
 
 
 
 
 
 
USA, CANADA & SOUTH AMERICA 
 

Robert Hancock - Vice President  
North America  
Tel: +1 703 836 7444 
Fax: +1 703 836 7446 
robert.hancock@flightglobal.com 
 
 

Warren McEwan - Regional Sales Director  
Tel: +1 703 836 3719 
Fax: +1 703 836 7446 
Mobile: +1 202 468 5495 
warren.mcewan@flightglobal.com 
 
 

Steven Kulikowski - Key Account Manager  
Tel: + 1 630 288 8034 
Mobile: + 1 630 247 7463 
Fax: +1 303 265 2183 
Email: steven.kulikowski@flightglobal.com 
 
 

Rachel Sunderland- Sales Executive  
Tel: +1 703 836 7445 
Fax: +1 703 836 7446 
rachel.sunderland@flightglobal.com 
 

 

 
 
 

www.flightglobal.com/mediapack 


