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Session Questions

 What's happened in the USA?

« How do | give real time television to my passengers
outside of the USA?

e Whatis real-time TV?
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Our Mission - At Home on Every Airplane
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“At Home
In the
Air’ is...

It is Not...
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Study: 99% of Video is Still Seen on TV

Frederic Lardinois T Comments rior Pogt  Next Post »

A new report (PDF) from the Council for Research Excellence functions
as a good reminder to those of us who spend a lot of time on the web
that we can often have a rather skewed view of how the rest of the
world consumes media. If you are reading this, there is probably a
good chance that you watch a lot of video online, or that you record
your TV shows on your DVR and fast-forward through ads.

is study, which was sponsored by media research firm Nielsen, however, concludes tha
average adult in the U.S_ still watches an almost unbelievable 5 1/2 hours of live TV every day.
84% of adults watch TV on any given day, while most people only watch online videos for a few

minutes a day.
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E) / 17 M Subscribers =

DIRECTV. (US numbers)

SATELLITE TELEVISION
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Stacked STB Architecture
One Receiver per Channel

e 36 Channels Maximum ~
o Functions Include g
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Analog Seat Box
Commercial Tuner
e  Channel Selection Only
. Functions Include
eChannel Selection
*NTSC Video Out

Common Antenna}
System

Thomson MDU Data Server
e 300+ Chanel Reception
. Encapsulates Encrypted
MPEG Video in IP
*  Functions Include
eTuner

THOMSON )

images & beyond

eDemod
eData Server

4 Head End |p

Set Top Seat Box

Full functions of Home Satellite
Receiver

Channels limited by rights assigned

« Functions Include

eDecode

eDecryption

+Guide Generation

eAdvanced Features

oFull VGA Video Out

{Distribution)p
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« 737-900ER Prototype complete
and STC received

o First Flight successful April 4, "-!f-f'ff"'ffff@;
2009!! Orlando to Newark. L pa=

« System reliability and
performance exceeding

expectations r B =
TP ¢ an
| | . \\ —
 900-ER installations progressing s o
at LiveTV, MRO and CAL ke

installation facilities. 737-
700,800, and 757-200 prototype
installs to follow shortly.
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Just a few comments about
Connectivity ?
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“At Home” Trends will Influence “in the Air” User Expectations

= Customer expectations for speed continue to increaswhile proliferation of free options on the groundwill
decrease willingness to pay while in the air

= Penetration of 3G devices as well as FCC plans to@p up “white space” 700 mhz spectrum for unlicensed
use will continue and accelerate these “scissor’eénds

Willingness to Pay — “Price” Service Level Expectation — “Speed”
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Serving Passengers Gate-to-Gate
Typical US Flight (2.5 hour GTG)

Connectivity System
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For more Information:

7 LIVeTV

AT HOME IN THE AIR

Mike Moeller, VP of Sales and Marketing
LiveTV LLC
www.mike.moeller@livetv.net



